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OVERVIEW

 STBP’s social media coverage
 Social media conversations surrounding World TB Day
 Media coverage of STBP

The purpose of this report is showing the metrics of the Stop TB Partnership (STBP) World TB Day 2022 
campaign, including evaluating:

Time Frame: 24 February to 31 March 2022

Social media listening query terms: #WorldTBDay OR #WorldTuberculosisDay OR "World TB Day" OR "World 
tuberculosis day" OR "world TB day" OR "World Tuberculosis Day" OR #InvestToEndTB
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 There was uptake of STBP’s main World TB Day messages and campaign hashtags, 
#WorldTBDay and #InvestToEndTB. It was observed that many individuals and 
organizations also used their own creative and materials for posts.

 Social media advertising helped amplify STBP’s World TB Day messages and 
outperformed last year’s benchmarks. The combined ads and posts generated over 
35 million impressions on Twitter, LinkedIn, Facebook and Instagram.

 From 24 February to 31 March, we saw a global total of 87.9K posts shared about World 
TB Day that garnered 1.5B impressions across social media channels.

HIGHLIGHTS AND KEY TAKEAWAYS
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AWARENESS CAMPAIGN



www.stoptb.org

FACEBOOK

Overall, the ads and posts generated over 15M impressions of the World TB Day messaging, seen by over 10M 
people. Top posts:
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INSTAGRAM

Overall, the Instagram ads and posts generated over 14M impressions of the World TB Day messaging seen by 
10M people. Top posts:
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TWITTER

Overall, the Twitter ads and posts generated more than 2.7M impressions, or views, of the World TB Day messaging. 
Top posts:
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LINKEDIN

The LinkedIn campaign generated more than 356K impressions of the World TB Day messaging. Top posts:
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GOOGLE

Overall, the Google ads generated more than 3.1M impressions, or views, of the World TB Day messaging. Top posts:
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WORLD TB DAY AD IN PRINT

On 24 March 2022, the Guardian published an ad in its print edition, reaching 105k readers of this top UK daily’s edition.
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TB VISIBILITY BILLBOARD CAMPAIGNS – FROM NEW YORK TO 
TOKYO

 The billboard ads in Time Square ran continuously from 23 
December 2021 to 15 April 2022, or in total 114 days.

 Two 15 second videos containing key essential facts about 
TB and the deadly impact it has on the world were 
displayed approximately 127 times a day with over 85k 
daily impressions. 

 On World TB Day, Stop TB launched a second billboard 
awareness campaign in cooperation with the Japanese 
Ministry of Health, Labour and Welfare at Tokyo’s famous 
Cross Shinjuku Vision square. This campaign will run for 
additional three months.
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StopTB.org & WORLD TB DAY TOOLKIT

 From 1 to 31 March 2022, the stoptb.org website saw a peak of 50k views during the World TB Day 
week with the peak of nearly 20k visitors on the campaign webpage. This is the highest number of 
views to date after the relaunch of the website in November 2021.

 The World TB Day 2022 Toolkit was seen 5k times.
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TWEETS USING THE TOOLKIT

Tweets were made using copy from the 2022 toolkit, generating 1.38M impressions, 300 retweets, and reaching 260K users.
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SOCIAL MEDIA CONVERSATIONS
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 “World TB Day" "World Tuberculosis Day" “Invest to end TB”

 #WorldTBDay #WorldTuberculosisDay #InvestToEndTB

Using a social listening tool, we were able to evaluate the social conversations shared around World TB Day. We 
used the following keywords and hashtags to evaluate the conversation on Facebook, Twitter, and Instagram 
from 24 February to 31 March 2022. 

WORLD TB DAY: SOCIAL MEDIA CONVERSATIONS
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 From 24 February to 31 March, we saw a total of 87.9K posts shared about World TB Day that garnered 1.5B impressions

 Conversations around World TB Day began to increase steadily on 22 March as accounts prepared for the global awareness 
day.

 Social posts peaked (71K posts) on 23-24 March (World TB Day).

 Users favored the #WorldTBDay and #WorldTuberculosisDay hashtags, with #InvestToEndTB being the fifth most used.

 Most posts from major partners and influencers shared informational graphics; links to blog posts, releases, or news articles; 
and testimonials and personal stories.

WORLD TB DAY: SOCIAL MEDIA CONVERSATIONS
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Several individuals and organizations participated in World TB Day conversations using their social media channels, 
including but not limited to:

INFLUENCIAL ACCOUNTS

 World Health Organization

 Times Now News

 The Indian National Congress

 India Today

 Center for Disease Control

 Economic Times

 Citizen TV Kenya

 Ashok Gehlot (Chief Minister of Rajasthan)

 World Bank Health

 Melinda French Gates

 Gates Foundation

 Mayo Clinic

 UN Development

 Tedros Adhanom Ghebreyesus

 ONE Campaign

 Kenya Red Cross

 World Vision

 The Nobel Prize

 The Presidency of the Republic of South Africa

https://twitter.com/WHO/status/1506984381654700032
https://twitter.com/TimesNow/status/1506833179365183491
https://twitter.com/INCIndia/status/1506830662896128002
https://twitter.com/IndiaToday/status/1506970116470472706
https://twitter.com/CDCgov/status/1507009344256163846
https://twitter.com/EconomicTimes/status/1506890917373829121
https://twitter.com/citizentvkenya/status/1508776228479774722
https://twitter.com/ashokgehlot51/status/1506844977783242753
https://twitter.com/WorldBank/status/1507071886366281738
https://twitter.com/melindagates/status/1507123592877719556
https://twitter.com/gatesfoundation/status/1507122605593182209
https://twitter.com/MayoClinic/status/1506698040144547840
https://twitter.com/UNDP/status/1506888544077422602
https://twitter.com/DrTedros/status/1507252264292995097
https://twitter.com/ONECampaign/status/1507041287995801606
https://twitter.com/KenyaRedCross/status/1506866015459852290
https://twitter.com/WorldVision/status/1507003557072973826
https://twitter.com/NobelPrize/status/1506945674725765123
https://twitter.com/PresidencyZA/status/1506922061318475778
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MEDIA COVERAGE
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 From Feb 24 to April 6 2022, over 1,000 articles mentioning “World TB Day” were published.

 Over 200 articles mentioning the “Stop TB Partnership” were published.

 The highest number of articles was published around World TB Day, and others around the March 22 World TB Day media 
briefing.

 Stop TB Partnership engagement is available here: Stop TB

WORLD TB DAY MEDIA COVERAGE

https://docs.google.com/document/d/1EUhPlwgFuYWFyzWV4bvDeMnIrYM2ZAbn3D9CLqW-9To/edit
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Selected global coverage is listed below:

 CNN (US): US tuberculosis rates went up more than 9% in 2021 after plummeting early in pandemic, study shows

 East African: The TB pandemic was forgotten as the world fought Covid

 Healio: War in Ukraine could disrupt critical TB services, experts warn

 Independent (UK): Covid-19 pandemic could lead to rise in global TB cases, expert warns

 Indian Express: World TB Day: WHO recommends shortening treatment duration from six to four months in paediatric non-
severe TB cases

 Politics (UK): Sharma: ‘Pandemic has set us back 12 years fighting TB

 Times (UK): Scotland led fight against TB, but the battle isn’t over yet

WORLD TB DAY MEDIA COVERAGE

https://edition.cnn.com/2022/03/24/health/tuberculosis-pandemic/index.html
https://www.theeastafrican.co.ke/tea/oped/comment/the-tb-pandemic-was-forgotten-as-the-world-fought-covid-3765686
https://www.healio.com/news/infectious-disease/20220324/war-in-ukraine-could-disrupt-critical-tb-services-experts-warn
https://www.independent.co.uk/news/uk/bill-melinda-gates-foundation-university-of-dundee-dundee-b2042078.html
https://indianexpress.com/article/cities/pune/world-tb-day-who-recommends-shortening-treatment-duration-from-six-to-four-months-in-paediatric-non-severe-tb-cases-7834062/
https://www.politics.co.uk/parliament/sharma-pandemic-has-set-us-back-12-years-fighting-tb/
https://www.thetimes.co.uk/article/scotland-led-fight-against-tb-but-the-battle-isnt-over-yet-2033gbwm5
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Selected notable coverage is listed below:

 Agence France-Presse (English): Ukraine's tuberculosis progress 'stopped in one day' after Russia invasion

 Bloomberg: Ukrainians Need Help to Maintain Progress Against TB

 Devex: WHO, Stop TB seek permits for MDR-TB medicines for Ukraine refugees

 East Africa Herald (Tanzania): Stop TB Partnerships Calls for Quadrupling of Funding Available in the Fight Against 
Tuberculosis…

 Greenwatch Dhaka (Bangladesh): Greater funding to fight against Tuberculosis urged

 Health Policy Watch (Switzerland): Ukraine’s ‘Model’ TB Programme Destroyed by War, as Global TB Response Faces 
‘Disastrous’ Funds Shortfall

 Mirror (UK): Persistent cough and fever may be tuberculosis not Covid, top UK doctor warns

 Tec Review (Mexico): Guerra en Ucrania podría aumentar casos de tuberculosis, VIH y Covid-19

WORLD TB DAY MEDIA COVERAGE

https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.bloomberg.com%2Fopinion%2Farticles%2F2022-03-24%2Fukrainians-need-help-to-maintain-progress-against-tb&data=04%7C01%7Caschryer-roy%40burness.com%7C16d5b79b70bf476b597008da0db66345%7Cd90becc13cbc4b5f813209073da19766%7C0%7C0%7C637837374782652646%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=dpWIVyfqJ0JX5%2FuWitdZpP2%2FTRIjBPt0CH6Vcj48vlo%3D&reserved=0
https://www.devex.com/news/who-stop-tb-seek-permits-for-mdr-tb-medicines-for-ukraine-refugees-102918
https://eastafricaherald.com/2022/03/stop-tb-partnerships-calls-for-quadrupling-of-funding-available-in-the-fight-against-tuberculosis/
https://greenwatchbd.com/disease/6873/greater-funding-to-flight-against-tuberculosis-urged
https://healthpolicy-watch.news/ukraines-innovative-tb-programme-is-destroyed-as-global-tb-response-faces-disastrous-funds-shortfall/
https://www.mirror.co.uk/news/uk-news/persistent-cough-fever-tuberculosis-not-26551869
https://tecreview.tec.mx/2022/03/24/tendencias/efectos-a-la-salud-por-guerra-en-ucrania/
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